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Generation Z’s social media habits have shifted in the wake of a 
Millennial-infused culture. Whereas Millennials posted everything 
about their lives with little regard to the consequences, Genera-
tion Z is much more cautious.

Generation Z is moving away quickly from social media platforms 
with “Timelines” like Facebook and Twitter, and headed toward 
platforms that are more associated with what’s happening now. 
Platforms like Snapchat, Secret, and Whisper, allow them to share 
without being tracked, and tell their story—without worrying 
about being judged (or not hired) by anything other than their 
most recent posts. The greatest irony is that the things young 
members of Generation Z post on these newer platforms have not 
evaporated. Everything on the internet still leaves a trail.

Question to Consider
How can you best use social media to connect with Generation Z? 

What can this statistic tell you about what your Generation Z  
students value in an online experience?

Source: "This Gen Z Infographic Can Help Marketers Get Wise to 
the Future” by Adweek (http://bit.ly/1pVh8EN)

1. Social Media Preferences

Statistic: “Generation Z prefers social networks like 
Snapchat, Secret and Whisper, and a quarter of 13- 
to 17-year-olds left Facebook in 2014”

http://bit.ly/1pVh8EN


What are they doing on their computers for so long? Two main 
activities rise to the top: online shopping and video games. 
Generation Z plays more video games than any generation ever 
before. Increasingly, Generation Z’s experience of life continues to 
shift to the online space. Online is where they learn, where they 
shop, where they connect with others, where they entertain them-
selves, and where they play. This shift is having a few recognizable 
effects. Chief among those is an increasingly sedentary life. Less 
and less youth are spending time outside. For millions, exercise is 
for health reasons, not for fun.

Question to Consider
How can you help the Generation Z kids in your life make better 
decisions about their online participation?

Source: “Generation Z: Marketing’s Next Big Audience” 
(http://bit.ly/1vSt5fv)

2. Online Habits
Statistic: “41% of Gen Z Spends 3 or more hours a 
day on a screen for non-schoolwork related activities.”

http://bit.ly/1vSt5fv


The effect of a more sedentary life has resulted in an epidemic of 
health problems. Generation Z is more obese than any generation 
in history, and that fact indicates that a health crisis is looming 
on our horizon. Obesity also represents other medical issues like 
increased healthcare costs, more public services required, and a 
host of other possible problems. Obesity is a huge problem.

In addition, new numbers are in that reveal this young generation 
has a higher diagnosis of ADHD than any previous generation. 
Whether it is due to chemicals in our bottles or additives to food, 
or a combination of what they digest—both at a meal and on a 
screen—more students have a difficult time sitting still and stay-
ing focused. Kids’ mental “filters” have diminished their attention 
spans from 12 seconds in 2000, to 6 seconds in 2015.

Question to consider 
What can you do to creatively overcome obesity in your family, 
school or team?

Source: “Generation Z and Obesity” (http://bit.ly/1LYv1Kn) 
Source: Market Research from Sparks and Honey

3. Overwhelming Obesity & ADHD

Statistic: “16% of children (over 9 million kids) aged 
6-19 years are overweight or obese —a number 
that has tripled since 1980.” In addition, 11% have 
been diagnosed with ADHD.

http://bit.ly/1LYv1Kn


The internal drive to work for themselves has never been higher 
than it is for students today. Generation Z kids envision a future 
where their hobbies and their work are unintelligibly intertwined. In 
a world now infused with freelance work and project-based pay, the 
likelihood of “creating their own job” looks more and more real.

The statistics make sense, of course. For the entire duration of 
Generation Z’s life, the world has constantly asked them for feed-
back, response, creativity, and opinions. Generation Z sees great 
value in participating in activities with their whole person. Why 
wouldn’t they expect the same thing from their work?

Question to Consider
If your Generation Z kids are headed for a life of entrepreneurship, 
what can you do to start preparing them for that life now?

Source: “Generation Z: Marketing’s Next Big Audience” 
(http://bit.ly/1vSt5fv)

4. Entrepreneurial Spirit
Statistic: “About 72% of current high-schoolers want 
to own their own businesses, and 76% hope they can 
turn their hobbies into full-time jobs.”

http://bit.ly/1vSt5fv


Philanthropy has gone from good will to imperative in less than a 
generation. Members of Generation Z see philanthropy as a core 
requirement of good citizenship in all areas of civic, professional, 
and personal life. Whether it be their views on the environment 
and recycling, or the high rate at which they tend to volunteer, 
Generation Z has an intimate relationship with doing good. Today 
huge swaths of Generation Z are being invited to participate in 
“alternative breaks” where they voluntarily give up the free time 
they have on spring or summer breaks to travel somewhere 
for a service trip.

Question to Consider
How can you use the Generation Z drive to “do good” to improve 
the areas under your sphere of influence?

Source: “15 Mind-Blowing Stats About Generation Z” 
(http://cmo.cm/1JRZACV)

5. Philanthropic Drive
Statistic: “60% of Generation Z want their jobs to 
impact the world, 26% of 16- to 19-year-olds 
currently volunteer, and 76% are concerned about 
humanity’s impact on the planet.”

http://cmo.cm/1JRZACV


Generation Z watched as their older siblings went off to college with 
high hopes and left it with little direction. They watched as their old-
er brothers and sisters returned home, stalled in finding a career, and 
were burdened by high student loan payments. As debt from college 
gets higher, and the connection between college degrees and good 
careers continues to wane, Generation Z is starting to question the 
need for 4-year degrees. Lots of Generation Z students are already 
planning to “hack” their education a more practical way: through 
online courses, on the job training, internships and freelance work.

Question to Consider
How can you help the Generation Z kids in your life navigate 
through their post-secondary education decisions in light of the 
changes in higher education?

Source: “Meet Generation Z” (http://bit.ly/21Kj6N4)

6. College Plans
Statistic: “Two-thirds of Generation Z say they are 
“concerned” about being able to afford college.”

http://bit.ly/21Kj6N4


Generation Z has a lot of reason to worry about their future. 
They’ve grown up in a world with rampant terrorism, economic 
recession, violent images in media, and pessimistic opinions from 
older generations. Part of the motivation for entrepreneurship is 
the mistrust that many Generation Z students have for the types of 
companies and organizations that laid off their parents during the 
2008 recession. Their world is very uncertain. Generation Z tends 
to believe that resourcefulness, not loyalty to a company, is more 
likely to pay off in the long run. Their biggest future fears are: I 
won’t find a job that matches my personality and gifts, and I won’t 
be developed as a person on the job.

Question to Consider
How can you give the Generation Z students under your care more 
hope about the future?

Source: “Generation Z and the future of higher education” 
(http://bit.ly/1qrci53)

7. Future Worry
Statistic: “64% of Generation Z say they are 
concerned about being able to get a job.”

http://bit.ly/1qrci53


If you enjoyed this eBook, would you please take a moment 
to share it with others? 

Click on the social media buttons below to spread the word.

THANK YOU FOR READING!
I hope this eBook has been able to provide you with useful information as you 
connect with Generation Z.

Additionally, feel free to visit our blog, where I write daily on issues 
discussed in this eBook and more.

And again:  Thank You for Reading!

http://growingleaders.com/blog/
http://www.linkedin.com/shareArticle?mini=true&url=http://growingleaders.com/blog/get-updates-via-email/
http://twitter.com/intent/tweet?text=A%20Great%20Free%20eBook:%207%20Generation%20Z%20Statistics%20Every%20Adult%20Should%20Know%20by%20@TimElmore%20-%20http://bit.ly/2aB5qRq
http://www.facebook.com/sharer/sharer.php?u=http://growingleaders.com/blog/get-updates-via-email/
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